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1Introduction

This book recommends improvements to Ibn Battuta 
Mall in Dubai. 
 
	 -	� Ones that will continue to transform 

it into a first choice for more and 
more people. 

 
	 -	� Ones that will expand the demo-

graphic in every way.
 
	 -	� Ones that will encourage people to 

come for a wider variety of reasons 
and to stay for longer periods of time.

It begins with observations about trends in urban and 
sub-urban settlements, and speculates on the benefits 
of an expanded field of social, cultural, and commercial 
attractors. Although there are many possible approach-
es to expansion, this one, we believe, will allow the mall 
to continue to grow each new phase to greater levels 
of ‘highest and best’ use, by maintaining the flexibility 
to adjust to changing market forces. This proposal con-
siders the future time-horizons of short-term, mid-term, 
and long-term growth. It also serves as a conceptual 
prototype for future developments.

OVER VIEW
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CONTEXT

Currently, the mall chronicles the life and times of Ibn 
Battuta by way of visually ‘theming’ iconic places from 
the cities of his travels. We are proposing to enhace 
this first phase of development by expanding this con-
cept with ‘programmatic’ theming. This way, the place 
can now function more like a town. What activities 
would this include? 

So we asked, ‘What did the people from the places of 
his travels contribute to world civilization? And what 
can we learn and derive from this?’ These cities were 
historic and quite evolved, socially, culturally, and com-
mercially. Great trading centers were almost always 
great in other ways, too. This, we realized, is the case 
for this mall too. It is an untapped resource in this mall 
that could have a broader appeal, a wider recognition, 
and an intensified use that is on-going. The first choice 
for more activities and more people. Once again, in 
perpetuity, we speculate.

PROGRAM

Ibn Battuta was a traveler. Like other travelers, he was 
a scholar of geography and commerce as well as a 
great storyteller. The depth and richness of his stories 
unfolded out of his experiences in the cities in which 
he lived. Different stories were told in different places. 
Ones where people often gathered. The Traveler’s 
work is like the bees’ work. Each cross-pollinates cul-
tures by means of their stories. Although stories are a 
fundamental way of teaching and learning, they are 
also for entertainment and fun. The longest lasting 
stories move across the conventional boundaries of 
language, and eventually integrate all these aspects 
into one big story.  

Parables of a wisdom tradition,
Fables of a civilization,
Folklore of a society.

Ibn Battuta traveled an estimated 75,000 miles on foot 
and animals over the course of his entire life. There are 
many possibilities in interpreting his experiences.  
This is ours.

In Egypt, he visited a civilization with a great library, a 
place known for its Language and Media. In Persia, he 
witnessed an advanced state of social and Civil Order—
governance systems and poetry were the evidence 
there. In India, he experienced dance, music, and The-
ater and embodied these memories within him. In 
China, Ibn Battuta saw a place of unending surprises 
and connected to these by the rituals of cooking and 
eating: the Culinary arts. Social gatherings around 
food were familiar to Ibn Battuta. Travelers and trad-
ers crossed paths many times. The place they had in 
common were the Caravanserais, city courtyards where 
they met to trade and exchange goods. The innercourt 
was the transfer zone, the most organized and active 
part of the place. The art of Exchange was perfected 
in these places. Stories and goods were the currencies. 
Food and familiarity of many cities were the common 
bond amongst the travelers.

We wondered about other meanings that could  
expand on the theme of Ibn Battuta travels.
‘What other attractors might there be to this Mall?’ 
‘What other experiences did these travelers have  
in common?’

Sea travels. Exploration. Adventures. These travelers 
all set out to explore, discover, and share experiences 
from new worlds.

This book recommends these ongoing changes as long 
term improvements to Ibn Battuta Mall.
Undertaken in phases, each one complete in itself.
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We understand how important Ibn 
Battuta was to the development 
of the culture of the region by 
contributing to the enlightenment 
of the post Mongol renaissance. 
Therefore, we recognize that the 
existing courts in the Ibn Battuta 
Mall have great value beyond be-
ing functional retail spaces and 
architecture worthy of preserving. 
They carry critical meaning to the 
world’s heritage. We embrace the 
existing cultural courts of the mall 
and make them the starting point 
for our creative thought process.
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The Caravanserais were a series of 
roadside buildings that occurred 
along the trade routes from China 
and India to Europe during pre-
industrial times. They occurred 
approximately every 25 miles, the 
distance a caravan could travel in 
one day, and were located both 
inside and outside of populated 
areas. They allowed traders, busi-
ness people and scholars to travel 
from civilization to civilization and 
exchange goods and culture. Ibn 
Battuta traveled in this way.

Tabriz Bazar’s Caravanserai (Amir) 
is a typical bazar-type Caravanse-
rai. It was a place that gave op-
portunity for traders to buy and 
sell products and for a government 
to collect taxes. This one was ex-
ceptional in that it was on both 
the Silk Road and the Spice Road. 
It became a place that provided a 
window to the rest of the world. 

As is typical, the structure is quad-
rangular surrounded by thick wall. 
A primary gated entry leads to the 
main courtyard which is surround-
ed by cellular storerooms. The 
courtyard was used for unloading 
goods and, in most Caravanse-
rais, for stabling camels and other 
animals. The rooms were used for 
lodging but were also temporary 
workspaces and storage for the 
merchants. In the Amir Serai, as in 
other Bazar Caravanserais, there 
were special places for major trad-
ers to display their samples to the 
local business community, making 
this a significant place for interna-
tional exchange.
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The site consists of some positive condi-
tions to be reinforced and some difficult 
challenges to be overcome.

Sheik Zayed Road and the elevated tran-
sit line present an opportunity for great 
visibility to high-speed passersby as well 
as deliver a high volume of visitors.

The local roadway to the south creates 
an impassable barrier to the nearby resi-
dential communities.

The proposed canal can be a strong as-
set for the site but could also become a 
separation from the large population in 
the Tall Tower development.

     RESIDENTIAL
(POTENTIAL USERS)

INDUSTRIAL

N

HIGHWAY & TRANSIT
(HIGH VISIBILITY + ACCESS)

     RESIDENTIAL
(POTENTIAL USERS)

     RESIDENTIAL
(POTENTIAL USERS)

STREET
(BORDER)

EXISTING COURTS
  (CORE ASSETS)

BUSINESS CENTER
(HIGH DENSITY POPULATION)
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Capturing opportunities on the site 
and creating a microcosm of a func-
tioning traditionally-scaled city.

Breaking down the overall site into 
smaller-scaled, interrelated districts 
and connecting to the surroundings 
in appropriate ways at each edge. 
Creating secondary axial connec-
tions from north to south through 
each district that work like local 
cross streets through a city.

Expanding the existing mall out-
ward to reach the edges of the site.

EDGES : The north edge is strong 
and continuous with intermittent 
openings exposing the internal 
districts. The south edge becomes 
urbanized and turns into a porous 
collector drawing people in from 
the neighboring residential com-
munities.

DISTRICTS : The existing courts act 
as the catalyst for creating a series 
of distinct and unique districts, 
each being expanded from the ex-
isting theme of the mall, and estab-
lishing miniature destinations for a 
diversity of populations.

Increasing the density of the popu-
lation and the intensity of use as 
you approach the Tall Tower devel-
opment to the east.

S ITE  STRATEGIES
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The character of each district begins 
with a connection to Ibn Battuta.  
Based on his experiences in differ-
ent places, new non-retail program is 
introduced by establishing a broader 
understanding of the contributions 
each place has made to world civi-
lization.  This expands the project 
from being visually thematic to being 
programatically thematic.  The new 
program is clustered with the existing 
themed court to create the district 
center.  Each district will generate ad-
ditional visitors that initially come for 
purposes other than shopping.

For example, the Flamenco District 
in Sevilla is a place that is built 
around the Flamenco theater but all 
aspects of life connected to flamen-
co are found here.  The introduction 
of a large institution or industry can 
influence the growth around it and 
bring vitality to a place.

1 
  

ANDALUSIA 
GATEWAY 

wellness & 
leisure

7 
  

PORTS
 

water 
market

6 
  

CARAVANERSAI
 

international 
exchange

5 
  

CHINA
 

culinary 
industry

4 
  

INDIA
 

theater 
arts

3 
  

PERSIA
 

civic 
organization

2 
  

EGYPT
 

language 
& media
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9 
  

LOFT DISTRICT

8 
  

GREEN ZONE

8 
  

GREEN ZONE

10 MAIN STREET

The existing street to the south is 
transformed into a living urban retail 
street, with pedestrian activity, public 
transportation systems, destination 
dining and shopping, local neighbor-
hood services and residential units 
above the shops. This would become 
both a destination location and a 
critical link to the residential neigh-
borhoods beyond. An urban park 
is introduced as an outdoor, public 
gathering place to provide a more 
complete living environment for  
the local communities.

The north side is composed of an 
urban loft district set above park-
ing structures and separated from 
the transportation spine by a linear 
green space. The Loft District could 
be occupied by local artisans or 
craftsmen to provide a local culture 
of production. The Green Zone can 
be developed for recreational use, 
as gardens, for agricultural, hor-
ticultural or botanical uses or for 
tented events. But it also serves  
as a functioning component of  
the sustainability program as a  
bio-remediation zone for the  
harvesting and reuse of water.
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Each district is programmed to 
support an entire discipline, 
industry or cultural subject. The 
Ibn Battuta visual theme in each 
district is to be complimented 
with an unique programmatic 
theme that acts as the core of 
each new district. To create a di-
verse population of users in each 
of these districts, there should be 
space allocated to these catego-
ries: Consumption, Production, 
Distribution and Education. This 
represents a complete cycle of 
commercial activity.

The program cycle diagrams on 
the following page describe pos-
sible uses associated with each 
district on the site.

#
IBN BATTUTA THEME 

PROGRAMMATIC 
THEME

DISTRIBUTION

EDUCATION

PRODUCTION

CONSUMPTION

PROGRAMMING
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	EDUCATION	
 
•	 �Magnet High School & 

Satellite University
		 – Botany
		 – Agribusiness
		 – �Nutrition,  

Health-Wellness
		 – �Cooking
•	Broadcast

 
•	 �Vertical Farms
•	Hydro Farm

	PRODUCTION	

	CONSUMPTION	
 
•	 �Retail 

– �Local/International  
Fresh Foods

		 – Prepared Foods
		 – Kitchen Ware
•	Café
•	Restaurants
•	 �Farmer’s Market 

– Local Farm

	DISTRIBUTION	
 
•	Depot
•	Water Taxi
•	 �Water Markets (Boats)
•	 �Restaurant Supply

7 
  

PORTS
 

water 
market

6 
  

CARAVANSERAI
 

international 
exchange

	EDUCATION	
 
•	 �Magnet High School & 

Satellite University
		 – �International Trade,  

Business, Finance
		 – �Hospitality, Design  

And Management
		 – Craft Workshops
		 – �Design Education  

& Workshops

•	�Commodities Trading
•	Light Manufacturing
•	Paid Programming
•	Telemarketing

	PRODUCTION	

	CONSUMPTION	
 
•	 �Marketplace
•	�Trade Shows
		 – product
		 – fashion
•	Retail
•	RESTAURANTS
•	�Hostel/Hotel
•	CAFÉS

	DISTRIBUTION	
 
•	Shipping/Receiving
•	Warehousing
•	�Wholesale Distribution 

& Marketing

5 
  

CHINA
 

culinary 
industry

	EDUCATION	
 
•	 �Magnet High School & 

Satellite University
		 – �International Trade,  

Business, Finance
		 – �Hospitality, Design  

And Management
		 – Craft Workshops
		 – �Design Education  

& Workshops

•	�Cookware Manufacturing
•	Ceramics
•	Graphics/Design
•	 �Vegetable &  

Herb Gardens
•	Bakeries
•	Commodities Exchange
•	Sanitation

	PRODUCTION	

	CONSUMPTION	
 
•	Food Court
•	 �Fast Dining
•	Fine Dining
•	�Consumer Cooking  

Supplies
•	Gourmet Market
•	Artisanal Food Shops
•	Cookbook Store
•	Convenience Takeout

	DISTRIBUTION	
 
•	 �Demonstrations
•	TV Broadcast
•	Wholesale 
		 – �Kitchen & Restaurant 

Supplies
•	Catering & Delivery
•	Food Packing
•	�Food Product Vendors

4 
  

INDIA
 

theater 
arts

	EDUCATION	
 
•	 �Magnet High School & 

Satellite University
		 – �Workshops, Classes, 

Lectures
		 – Performance Art
		 – �Music, Art, Theater 

School
		 – �Production/Stage  

Set Design
		 – Film And Television

•	Performance
•	Play Development
•	Exhibition
•	Recitals
•	Musical Instruments
• 	Festivals

	PRODUCTION	

	CONSUMPTION	
 
•	Concerts
•	 �Retail 

– Books 
– Music

	– Products
•	Hostel/Hotel
•	Dormitories
•	Café

	DISTRIBUTION	
 
•	 �Broadcast
•	Arts Magazines
•	Online Magazines
•	Radio
•	 Internet

3 
  

PERSIA
 

civic 
organization

	EDUCATION	
 
•	 �Magnet High School & 

Satellite University
		 – Law School
		 – History
		 – Philosophy
		 – Languages
•	�Think Tank
•	Policy Institute

•	Think Tanks
•	NGO’s
•	 �International  

Policy Institute
•	Publishing

	PRODUCTION	

	CONSUMPTION	
 
•	Retail
		 – Books
		 – Music
		 – Product
		 – Food

	DISTRIBUTION	
 
•	Consulates
•	 �Broadcast
•	Online

2 
  

EGYPT
 

language 
& media

	EDUCATION	
 
•	Museum
•	�Magnet High School  

& Satellite University
•	 �Library Science
•	Workshops
•	Language
		 – Spoken
		 – Written
		 – Computational
•	Media Creation

•	Archiving
•	Printing
•	 Internet Publishing
•	Research

	PRODUCTION	

	CONSUMPTION	
 
•	Museum
•	Library
•	 �Books And  

Digital Media
•	Retail
•	Dormitories
•	Café

	DISTRIBUTION	
 
•	Museum
•	�Digital & Analog  

Networking
•	Publishing

	EDUCATION	
 
•	Nutritional Sciences
•	Adventure Training
•	�Fitness Training
•	Museum

•	Yoga & Fitness Studios
•	Physical Therapy
•	Health Products
•	 �Spiritual Welness  

Organizations

	PRODUCTION	

	CONSUMPTION	
 
•	Fitness Products
•	Weight Training
•	Travel Supplies
•	Adventure Resources
•	 �Body Health  

Products Retail
•	Prayer Room

	DISTRIBUTION	
 
•	Exhibits
•	Demonstrations
•	 �Global Visual  

– Connection 
– Webcasts

•	Visitor Information
•	Publications

1 
  

ANDALUSIA 
GATEWAY 

wellness & 
leisure
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Different program uses (Retail & 
Entertainment, Residential & Hotel 
and various types of Institutional & 
Educational) are distributed evenly 
across the site.
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0 10 20 30 40 50 60 70 80 90 100

1 
  
ANDALUSIA GATEWAY 
wellness & leisure

visitor information 
travel store 
restaurant 
health club 
wellness center 
mini-conference center 
plaza events space 
retail 
prayer room

2 
  
EGYPT 
language & media

museum and school 
comparative culture
language and media 
natural history/geography 
archives
publishing 
retail
cafés 
prayer room

3 
  
PERSIA 
civic organization

consulates 
broadcasts 
think tank 
policy instruction 
schools
retail 
café
prayer room

4 
  
INDIA 
theater arts

cirque de soleil 
retail 
workshops 
schools 
hostel
prayer room

5 
  
CHINA 
culinary industry

culinary academy 
cooking classes
food court 
gourmet market

6 
  
CARAVANSERAI 
international exchange

training 
light manufacturing
t.v. production
schools 
hospitality 
retail
restaurant 
prayer room

7 
  
PORTS 
water market

ferry terminal 
vertical farms 
hydroponic greenhouses 
farm admin offices 
café 
schools 
prayer room

8 
  
GREEN ZONE 

bio remediation 
water treatment 
gardens 
agriculture 
horticulture 
receptions 
outdoor tented events 
themed landscape

9 
  
LOFT DISTRICT 

live-work rooftop lofts 
main mall parking structures 
private gardens on roof 
vertical gardens 
connects to green zone 
artisans  
light manufacturing

10 
  
RETAIL STREET 

pedestrian scale 
neighborhood services 
destination restaurants 
shop keeper residences 
walk up units 
european scale 
connection to residential 
street car to tall tower 
local parking

existing residential 
development

property line

movenpick hotel

andalusia  
gateway

wellness/ 
leisure

language/media

civic/ 
order

metrolink station metrolink rail line

green zone

loft district

access road

sheikhzayed road

regional bus station

highway exit 59

theater arts culinary industry international 
exchange

tunisia

egypt court

china court

green zone

port

water 
market

marina

future canal 
waterway

india 
court

persia 
court

existing residential 
development existing utilities

existing  
           utilities

tall tower  
development

caravansers
a

i

main street
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METROLINK STATION

0 10 20 30 40 50 60 70 80 90 100

Scale 1:3000

PERSIA
COURT INDIA

COURT

CHINA
COURT

TUNISIA

ANDALUSIA

ibn battuta
fun city

max retail

sun & sands

llc studio

debenhams

geant

existing food
court

new look shoe mart

PARKING

anchor

PARKING PARKING PARKING

reading rooms

circ du soleil theater

sharaf dg

go sports

borders

PARKINGPARKING

EXHIBIT

HALL

EXHIBIT

HALL

COURT

RESTAURANTS

food

MARKET

WATER
MARKET

GREEN ZONE

MAIN STREET

GREEN ZONE

LOFT DISTRICT

PLACE

RESTAURANTS

RESTAURANTS

court

Institution

(N) Retail

(E) Retail

Parking

Road

Ped + Exterior Spaces

Residential / Hotel

Green Zone

River

1
 
ANDALUSIA GATEWAY
wellness & leisure

2
 
EGYPT
language & media

3
 
PERSIA
civic organization

4
 
INDIA
theater arts

5
 
CHINA
culinary industry

6
 
CARAVANSERAI
international exchange

7
 
PORTS
water market

8
 
GREEN ZONE

9
 
LOFT DISTRICT

10
 
MAIN STREET 

1

2

3
4 5

6

7

8

8

9

10

2
0

0
9

 ©
 C

u
b

e
ll

is
 | 

R
o

To



18

F
IR

S
T

 F
L

O
O

R
 P

L
A

N
 (

1
:3

0
0

0
)

 

EGYPT COURT 

PERSIA

COURT INDIA

COURT

CHINA

COURT

  
 

TUNISIA

 

 

 

 

STACKS /  REFERENCERECREATION
FIELD

FARM

FARM
FARM

RESTAURANT

FARM

FARM

MARKETPLACE

RESTAURANT

THEATER

Institution

(N) Retail

(E) Retail

Parking

Road

Ped + Exterior Spaces

Residential / Hotel

Green Zone

River

PARKING PARKING

METROLINK STATION

PARKING PARKING PARKING

1
ANDALUSIA GATEWAY

wellness & leisure

2
EGYPT

language & media

3
PERSIA

civic organization 4
INDIA

theater arts

5
CHINA

culinary industry

6
CARAVANSERAI

international exchange

7
PORTS

water market

8
GREEN ZONE

8
GREEN ZONE

9
LOFT DISTRICT

10
MAIN STREET
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The figure-ground study reveals 
that the architectural organization 
varies from district to district,  
much like an historic city.

The retail and pedestrian circulation 
at ground level is made up of interior 
and exterior ‘streets’, a typical path 
would take you through a variety of 
environments.
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of transportation connecting it to 
local and regional communities.  The 
retail street will be the primary link 
to local transportation and the main 
entry for local visitors.  The north side 
will be the main entry to the project 
for regional visitors.
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A N D A L U S I A  G AT E WAY  ( v i e w  a ) 

In the Andalusia district wellness, leisure, 
sports and complimentary retail and food are 
the main attractors. Visitors arrive by drop-off 
to an active plaza and gateway building that 
has a variety of retailing, dining, and guest 
services. Fitness and yoga centers are based 
here, and outdoors sport and retailing events 
are staged on the sports field/event green. 
Related health goods are sold throughout in 
restaurant and kiosks. This district also oper-
ates as an introduction for visitors by provid-
ing them with an overview of all scheduled 
events and a listing of amenities.
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E G Y P T  ( v i e w  d ) 

In the Egypt district, language, media, com-
munication and complimentary retail and 
food are the attractors. Digital and printed 
books are read and sold here in bookstores, 
cafes, and reading rooms. Multi-media proj-
ects are designed, exhibited, and distributed 
at the museum, graphic design businesses, 
the design school, and on-line publishing. 
The energy is lively, colorful, and full of 
sounds at the plaza level. Cafes sprinkle the 
multi-faceted plaza and create a good atmo-
sphere for families to stroll, shop, eat, and 
gather in this ideas-oriented district. Stu-
dents from all over the world come to learn 
languages and communication at a satellite 
university located here. This district makes 
shopping and learning fun.
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P E R S I A  ( v i e w  f ) 

In the Persia district, civic organizations, 
think tanks, and complimentary food and 
retail are the attractors. People arrive by car, 
bus, and train to the transit station located 
here. The main space is a grand tree-filled 
court where visitors gather. A policy institute, 
consulates, a law school, a high school, and 
a distance-learning broadcasting center are 
located here in the upper floors. The lower 
floors are active with retail sales, eateries, 
restaurants, and bookstores. The place stays 
active as the international policy institute 
attracts many former and current politicians 
who come to work and give large public talks 
and workshops here. 
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I N D I A  ( v i e w  i ) 

In the India district, theater arts and enter-
tainment are the main attractors. Central 
to this district is the Cirque de Soleil the-
ater where thousands of visitors come. The 
entrance to the theater is via a grand entry 
procession where entertainment and news 
reporters cover the glamorous events that 
fill this quadrant. Festivals are also held in 
the grand entry colonnade and the large 
event green located adjacent to entry/
drop-off. Young and old inter-mingle here. 
Actors and dancers arrive daily to rehearse 
for their performances but also to teach. A 
drama school and fashion school are located 
here just above the plaza and lobby spaces 
at the first level. Travelers and students stay 
in the hotel and hostel. Internet radio and 
television broadcasters provide a constant 
world-wide feed of shows, concerts, events 
produced here. Adjacent to this district are 
live/work lofts where artists, performers, 
and professionals of this district live.
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C A R AVA N S E R A I  ( v i e w  l ) 

Caravanserai is an international exchange 
center. It is a well-connected district that 
links to the first five districts and to the 
Lofts, Ports, and Retail Street districts. The 
center of this district is a large multi-pur-
pose exhibit space for staging trade shows 
for fashion, auto, and commodities trad-
ing/exchange. Business people from around 
the world come here to trade goods and 
to stay for extended periods of time at the 
hotel. A college located in one of the tow-
ers offers degrees in hospitality manage-
ment, hospitality design, finance, account-
ing, and business administration.
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P O RT S  ( v i e w  p ) 

This district is where the project meets the wa-
ter. An active water-market serves as the center 
of a district where food, fine-dining, shopping, 
offices, research, gardening, a boardwalk, and 
residences all come together into a vibrant vil-
lage, day and night. Under a grand green-roof, 
retailers and grocers prepare the food they have 
grown in their roof-top farm, and then sell them 
to hundreds of customers who live both here 
and up, down, and across the canal. A residential 
tower with water-views houses the local resi-
dents while two shorter towers house the vertical 
hydroponic farm and agri-business offices. These 
two shorter towers are located above the water-
market waterway, where boats arrive, dock, sell, 
and leave. The local school in this district teaches 
botany, agri-business, cooking, broadcasting, 
boating, and wellness/nutrition. 
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P O RT S  ( v i e w  q ) 

Water taxis and the floating water-market 
boats move goods along the canal to sell 
their products. The plaza fills up on the week-
end as a farmer’s market fills this space and 
brings locals and visitors together. The plaza 
in this district is adjacent to the water and is 
also used on the weekdays to stage water’s-
edge music events and multimedia shows.
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G R E E N  Z O N E  &  L O F T S  ( v i e w  s ) 

These districts mark the northern edge of the 
project. The train, car, and bus circulation lines 
bi-sect the green fields of the Green Zone from 
the lofts that reside on top of the 3-level park-
ing structures in the Lofts District. The Green 
Zone serves as a sustainable water-recycling/
treatment area and in some places it is for farm-
ing, tenting, outdoor concerts, and sports gath-
ering. The Lofts District is a series of urban live/
work residences. They rest on top of the mall’s 
parking structures and have a tree-lined green 
strip running along its axis. The facade on the 
parking structures have vertical gardens grow-
ing on them that serve to filter and protect the 
mall from sand storms.
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M A I N  S T R E E T  ( v i e w  t ) 

“Main” Street is a vibrant southern edge to 
the project. It is smaller-scaled and porous for 
ease of movement from the housing to the 
mall. The street is an active mixed-use place 
that thrives on local everyday-life businesses, 
pedestrian street traffic, varieties of dining, 
grocery stores, outdoor gathering places, and 
residential live/work spaces on the second and 
third floors. People can filter in from the exist-
ing residential district to the south, or filter 
in from the south edge of the mall via new 
openings that allow people inside the to spill 
onto the street. Light-rail street trains and a 
set of linear green strips stretch along the full 
length of this district.
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C O L L E C T I O N

FLUSHING TOILETS, POTABLE 
WATER SUPPLY REDUCTION

R E U S E

A G R I C U L T U R E

Storm water farm, Siler City, NC

W E T L A N D  /  
N AT I V E  P L A N T S

Wetland, Heifer  INT. Little Rock, AR

R E C R E AT I O N

LA River

G R E E N  S T R E E T S

Green Sidewalks, Storm water collection, LA

I N T E R I O R  E N V I R O N M E N T

Aviation Center, Germany

L I V I N G  M A C H I N E / P A R K

Lloyd Crossing Portland, Oregon (under construction)

G A R D E N  I R R I G AT I O N

Japanese Garden, Sepulveda Dam, CA

P O N D S

Aquaculture pond (strom water) at 
The Center For Regenerative Studies, Pomona, CA

TREATMENT
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W I N D  B L O C K A G E  ( b y  l a n d s c a p i n g )
s h a m a l  w i n d s t o r m s
n o r t h w e s t  w i n d

T R A D I T I O N A L  W I N D C AT C H E R S

C O N T E M P O R A R Y  W I N D  C H I M N E Y
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C I R C U L AT I O N
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n o r t h w e s t  w i n d

L A N D S C A P E

B U I L D I N G

W I N D S T O R M S

windFin Garden, Iran

Aviation Center,  Germany
Landscape altering the wind

Evergreen College, Olympia, Washington
Air intake by operable windows

Yazd, Iran

Sidwell  Friends Middle School
Wasington D.C.

University of Arizona

WIND
MODIF ICAT IONS
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S U N L I G H T  >  S O L A R  E N E R G Y

COLLECT ION

S U N L I G H T  >  H E AT  G A I N

PROTECT ION

PV on the southern facade of BedZED, UK
creates enough electricity for 40 cars

PHOTOVOLTAIC

FAÇADE PHOTOVOLTAIC

Conde Nast Building 
New York

view through a transparent 
PV window

TRANSPARENT PHOTOVOLTAIC

Coca Cola Plant, Los Angeles

SOLAR INTEGRATED (PV + INSULATION)

Tokyo, Japan

ROOFTOP FARM / HABITAT ROOF

Yazd, Iran Sidwell Friends Middle School
Washington D.C.

NARROW STREETS

US Border Station, Murrieta, CA

CANOPY

San Bruno, CA

HABITAT ROOF
ACTIVE SOLAR CONTROL 
PANEL SYSTEM

S U N L I G H T  >  S O L A R  E N E R G Y

COLLECT ION

S U N L I G H T  >  H E AT  G A I N

PROTECT ION

PV on the southern facade of BedZED, UK
creates enough electricity for 40 cars

PHOTOVOLTAIC

FAÇADE PHOTOVOLTAIC

Conde Nast Building 
New York

view through a transparent 
PV window

TRANSPARENT PHOTOVOLTAIC

Coca Cola Plant, Los Angeles

SOLAR INTEGRATED (PV + INSULATION)

Tokyo, Japan

ROOFTOP FARM / HABITAT ROOF

Yazd, Iran Sidwell Friends Middle School
Washington D.C.

NARROW STREETS

US Border Station, Murrieta, CA

CANOPY

San Bruno, CA

HABITAT ROOF
ACTIVE SOLAR CONTROL 
PANEL SYSTEM
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SOUTH FACING VERTICAL WALLS 
AVAILABLE FOR P.V

ROOFTOP AVAILABLE FOR 
P.V.  PANELS

SUN PATH DIAGRAM
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ORDER CULTURE LANGUAGE GARDEN AGRICULTURE IBN BATTUTA PROGRAM

E
G

Y
P

T
 /

 N
O

R
T

H
 A

F
R

IC
A

L A N G U A G E  –  M E D I A  –  A R C H I V i N G

scribes, elite, educated, assessed taxes, 
kept records, administration V E RT I C A L D O M E S T I C I N N O VAT I O N

P H A R O S  L I G H T H O U S E 
one of the 7 wonders  
of the ancient world

A L E X A N D R I A  E G Y P T
Mamluks who took  
over masters 

Never visted pyramids close up

. Media

. Language

. Archiving

. Library

P
E

R
S

IA

C I V I L  O R G A N I Z AT I O N

cyrus cylinder, human rights

H O R I Z O N TA L

right to left

P U B L I C WAT E R  S Y S T E M S

music, poetry, dance to-
gether

. �Sociopolitical 
organizations

. NGOs

. Study of History

IN
D

IA

P E R F O R M A N C E  –  S P I R I T U A L I T Y

CHARACTER TO SYMBOLIC

left to right

WAT E R  M A N A G E M E N T S P I C E S  –  T E A S  –  T R A D E

He met Muhammad Tughluq.
He showed him great  
hospitality. He worked  
as a judge in India.

. Spiritual Spaces

. Performance

C
H

IN
A A N C I E N T  T E C H N O L O G I E S  –  

N AT U R A L  S C I E N C E  –  A S T R O N O M Y
C O L L E C T I V E  B E H AV I O R  –  
C O N T I N U I T Y  –  U N I T Y

C O N T E M P L AT I O N
M A N A G E M E N T  –  P R O D U C T I O N

Monks interested him, Silk, 
Nostalgia (he stayed home)

. Science Museum

. Technology Center

. Crafts Market 

. Opera
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E
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IN

G
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R

T
S

 &
 D

E
S

IG
N
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E

D
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A
L

L
A

N
G
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A

G
E

S

*
O

T
H

E
R

#
 O

F
 S

T
U

D
E

N
T

S

IN
F

O
R

M
A

T
IO

N

UAE Universtiy, Alain • • • • • 13,000 10,000 female + 3,000 male

College of Technology, Sharjah • • 6,500

University of Sharjah • • • • • • • 4,500

University of Wollongong • • • • • 3,500 from 108 countries

Zayed University • • • • • 3,500 2 campuses

Canadian University of Dubai • • • • • 3,300 from 53 countries

Dubai Women’s College • • • 2,200

Islamic & Arabic Studies College • • 2,155 traditional

Dubai Men’s College • • • 2,000 for UAE nationals

Dubai University College • • • • 1,500

Middlesex University College • • • 1,000 over 50 nationalities

American College of Dubai • • • 1,000

Al Ghurair University • • • 1,000

SAE Institute • 1,000 25,000 globally

American University in Dubai • • • 700

Mahatma Gandhi University • • 700

GMC Medical College Ajman • 570 all nationalities

Dubai Medical College for Girls • 500

British University Dubai • • • • 300 52% UAE citizens

Dubai Aviation College • • 270 from 20 nationalities

Harvard Medical School, Dubai • TBD 340 seat auditorium

49,155 students total

*OTHER: fashion, education, management, geomatics, tourism, agriculture...
**additional school would be e-TQM college, which is a virtual university designed to serve 50,000 students

This table shows the current student 

population in the Dubai area. There 

is currently a large demand for higher 

education in the region based on 

evidence of a very small admission to 

application ratio.
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Academy of Art University 

San Francisco, CA, USA 

- 	�successful urban for-profit university

- 	�17 building properties with 95%

occupancy for teaching/housing

- 	�13,000 students

- 	�draws on and contributes to

urban wealth

Mission Bay District 

San Francisco, CA, USA 

- 	�303-acre mixed-use urban develop-

ment

- 	�6,000 housing units

- 	�6 million sq. ft. of office/life science/

technology commercial space

- 	�new University of California-San Fran-

cisco research campus

- 	�500,000 sq. ft. of city and neighbor-

hood-serving retail space

- 	�500-room hotel with 50,000 sq. ft. of

retail entertainment

- 	�41 acres of public open space

- 	�500-student public school, a new

public library and new fire and police

stations

- 	�expected to create over 31,000 new

permanent jobs

Glendale Shopping Mall 

Indianapolis, IN, USA  

- 33,000 square feet of space

- library is anchor store at dying mall

- mall approached the City Library

- 	�library benefits from new

demographic of customers

- 	�mall benefits from new

retail customers

Village Mall 

Lincoln Mall, IL, USA 

- revived malls

- health care offices

- business offices

- community college

- 	�workers and students create

demand for stores

- retail is amenity for workers
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